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HAWAII-BASED CURRENT AFFAIRS REVEALS TOP EVENT TRENDS FOR 2010 

 
HONOLULU, HI (January 28, 2010) – With the New Year come forecasts for fashion, 
food, entertainment and more from experts within a number of different fields and 
industries.  Current Affairs, Hawaii’s premier full-service event planning and 
production company, has revealed its list of top event trends for 2010, including:  
 

• Touchstones ~ incorporating items that will remind people of the past, such as 
different eras (50s and 60s).  

• Bright Colors ~ vivid and vibrant colors that imbue fun and energy. 
• Salad Martini Bar ~ rather than ordering a drink from the bar, mixologists will 

serve a variety of salads in a martini glass instead. 
• Down-home ~ folksy, homey, family-oriented themed events that include a 

menu filled with comfort foods and drinks. 
• Homespun Medley ~ for entertainment, there is a musical trend towards 

combining different artists together and mixing genres such as acoustic rock with 
jazz. 

• Play Off Imagination ~ concepts that include fantasy, magic and supernatural 
forms. 

• Interactive Entertainment ~ create games similar to reality shows such as “So 
You Think You’re Smarter Than A…?”  

• Total Immersion ~ keeping Guests immersed at the event through the 
entertainment, food and décor.  

 
As Hawaii’s premier full-service event planning and production company, Current 
Affairs has earned a reputation for its exquisite taste, unrivaled creativity, personalized 
approach, and supreme attention to detail.  Founded in 1984, the company has created 
thousands of exclusive events combining unique entertainment concepts with fabulous 
décor and design at memorable locations for a wide variety of private and corporate 



clients.  For more information, call toll free (877) 632-9666 or direct at (808) 732-9666 or 
visit www.current-affairs.net.     
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